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Lourenco Nunes

« Long experience at Nestlé in Business
Tranformation, Technology and Project
management

« Joined the Food business in 2021, to lead
product development projects for Maggi and
Garden Gourmet, while supporting
regenerative agriculture initiatives

« Moved to a full-time sustainability role in
2024, with a focus on brand valorization,
regenerative agriculture and sustainability
certifications
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Creating Shared Value
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Our strategy towards 2030
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People, families & pets People & planet People in communities
- Supporting people and pets to enjoy tasty and more - Driving the adoption of regenerative agriculture practices - Supporting decent livelihoods for those working in our
balanced diets at scale supply chain

- Reducing greenhouse gas emissions - Supporting young people with training and skills

development
- Progressing on packaging circularity

«We unlock the power of food to enhance quality of
life for everyone, today and for generations to come»
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Welcome to Thomy ! ﬂ -

Whether with your family, friends, or colleagues, for a meal at home or a barbecue outdoors,
Thomy products make every moment unforgettable.
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The Sweet-Spot of Business Sustainability

Social & Environmental
benefits

+

Deliver ESG objectives &
Improve brand perception
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The business case for the Thomy brand & ISCC

Human Rights
& Responsible Sourcing

Climate, water & biodiversity benefits
through sustainable agriculture

People

Decarbonization at scale
Strengthened brand perception
Contribution to Nestlé ESG roadmap
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An avenue in brand communication based on the ISCC
THOMY certification

TV+Youtube Digital Print
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ISCC certification benefits for Food brands

Brand Communication Trust & Auditability Adaptability
* Enables brand sustainability « Offers auditable carbon * Evolutionary certification
communication in an reduction certificates scheme, constantly
evolving regulator . evolving its offer through
ving reg y » Handles the complexity of 9 9
environment L add-ons
sustainability and
* Increased trust among traceability standards for « Adaptative model, allowing
consumers & authorities brands and system users activation of add-on or
fitting to different chains of
custody
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Thank You !
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