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Lourenço Nunes

• Long experience at Nestlé in Business 
Tranformation, Technology and Project 
management

• Joined the Food business in 2021, to lead 
product development projects for Maggi and 
Garden Gourmet, while supporting
regenerative agriculture initiatives

• Moved to a full-time sustainability role in 
2024, with a focus on brand valorization, 
regenerative agriculture and sustainability
certifications
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Creating Shared Value

February 17, 20263

«We unlock the power of food to enhance quality of 
life for everyone, today and for generations to come»
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Welcome to Thomy !
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Whether with your family, friends, or colleagues, for a meal at home or a barbecue outdoors,
Thomy products make every moment unforgettable.
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The Sweet-Spot of Business Sustainability

.
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The business case for the Thomy brand & ISCC

.
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An avenue in brand communication based on the ISCC 
certification
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ISCC certification benefits for Food brands
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• Evolutionary certification 
scheme, constantly 
evolving its offer through 
add-ons

• Adaptative model, allowing 
activation of add-on or 
fitting to different chains of 
custody

• Offers auditable carbon 
reduction certificates

• Handles the complexity of 
sustainability and 
traceability standards for 
brands and system users

AdaptabilityTrust & Auditability

• Enables brand sustainability 
communication in an 
evolving regulatory 
environment

• Increased trust among 
consumers & authorities

Brand Communication
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Thank You !


	Slide 1: ISCC for Food ingredients – Insights from Thomy, a Nestlé group brand
	Slide 2: Lourenço Nunes
	Slide 3: Creating Shared Value
	Slide 4: Welcome to Thomy !
	Slide 5: The Sweet-Spot of Business Sustainability
	Slide 6: The business case for the Thomy brand & ISCC
	Slide 7: An avenue in brand communication based on the ISCC certification
	Slide 8: ISCC certification benefits for Food brands
	Slide 9

